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SUMMARY

The rapid growth of the middle class in India
and China is driving unprecedented growth in
the life insurance market in these countries,
with the combined market expected to exceed
USD 450Bn by 2025.

While US and European insurers are rushing
to take advantage of this explosive growth,
many are ill-prepared for their unique
distribution challenges. Success depends on
adapting recruitment, retention, compensation
and technology strategies to the realities of
these emerging markets.

This report is designed to familiarize western
insurer executives with the trends and issues
in these markets and to highlight some of the
successful strategies that their peers and
successful local competitors are adopting. It
provides data on market participants and
examples of recent technology investments
and strategies to support distribution.

The key areas of focus for life insurers
distribution strategies in these volatile
markets should be agility in business
processes and technology, control over
customer data, an understanding for the
need for short-term profitability, and the
value of actively supporting agents with
marketing and cross-selling initiatives.

Billion US$

CONTENTS

Introduction..

China: Market Summary...

India: Market Summary...

Agent Recruiting and Retention...
Technology Strategies...1

Conclusion...12

© o w N

Life Premium Growth 2001-2006

55.04

88
o L L

China 2001 India 2001 China 2006 India 2006

Domestic Premium 1 JV Premium

AUTHORS

Matthew Josefowicz
Director, Insurance
Novarica
mj@novarica.com
+1.212.401.5204

Sam Radwan

Managing Director
Novantas
sradwan@novantas.com
+1.312.780.7345

Tse Wei Lim
Researcher, Insurance
Novarica
twlim@novarica.com

© 2008, Novarica, A Novantas Company. All rights reserved. Reproduction or redistribution strictly prohibited.
This excerpt from “Life Insurance in China and India: Market Trends and Distribution Challenges” (February
2008) is provided as a sample. The full report can be purchased at www.novarica.com/research.shtml



