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This report cites public examples with real
guantitative success metrics across all three
of these areas from companies like AAA
Carolinas, Allstate, Guardian Life, Hanover,
MetLife, Mutual of Omaha, New York Life,
Penn National, Swiss Re, and The Hartford.

Ease of Implementation

Predictable, Measurable Value

The report also stresses the importance of

. . . AUTHOR
metrics and provides guidance and examples
of how to develop and maintain metrics to Matthew Josefowicz
communicate the value of SOA to business Director, Insurance
executives. Novarica
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